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Acknowledgement of Country

The Steering Committee acknowledges the Gadigal and Guring-gai people of the Eora Nation
upon whose ancestral lands our institutions now stand. We would also like to pay respect to the
Elders both past and present, acknowledging them as the traditional custodians of knowledge for
these places.
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Common terms and definitions

AFC - The Australian Fashion Council provides a unified voice to champion the Australian Fashion
& Textile Industry

Creative industries — used throughout the report, creative industries refer to fashion, architecture,
landscape architecture, interior design, film, media, animation, visual design, graphic design, brand
design and design strategy.

GCC - Greater Cities Commission provides strategic oversight and coordination across government
agencies and councils to implement City Plans.

Powerhouse Museum - Powerhouse Ultimo is a contemporary museum in the heart of Sydney with
a focus on arts, science, innovation, and design.

Steering Committee — the key institutions (AFC, TAFE NSW, Powerhouse, UTS plus GCC) who
commissioned this Baseline Report

TAFE NSW - TAFE NSW is Australia's largest vocational education and training provider based in
New South Wales

Tech Central - made up of six neighbourhoods close to the centre of Sydney, Tech Central is the
home of Sydney’s tech economy.

UTS - University of Technology Sydney is a top-ranked young university in Australia, with the vision
to be a leading public university of technology recognised for global impact.

About Astrolabe Group

Astrolabe Group are the recognised experts in urban growth and change management with a
uniquely empathetic approach to client and community.

In preparing the report, Astrolabe has made every effort to ensure the information included is
reliable and accurate. Astrolabe is unable to accept responsibility or liability for the use of this report

by third parties.
ASTROLABE é./ﬁ j
GROUP”
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Introduction

Tech Central — representing Surry Hills, Haymarket, Camperdown, Ultimo, South Eveleigh and
Darlington North Eveleigh - has always been about creativity and invention. A hive of colour,
commerce, and community with enduring links to fashion, design, and creative industries.

While Tech Central will draw from the new innovations and aspirations of technology, we have an
ambition for it to be a creative hub of the city, too. A place to be inspired by the traditional fashion
and design industries that have sustained the area for generations, enhanced by Sydney’s world-
class reputation for quality, invention, and design.

In response, the University of Technology Sydney (UTS), Powerhouse Museum, Australian Fashion
Council (AFC) and TAFE NSW have formed a steering committee to create a thriving creative
precinct to complement Tech Central. This work is also supported by the Greater Cities Commission
(GCC), which is represented on the steering committee.

A successful creative precinct in Tech Central is within reach because the area already has a key
advantage: the existing presence of creative industries. The process of sustaining the creativity of
the precinct is not to change the current state, but to support and enhance it. This is critical to Tech
Central ambitions of being the collision of creativity and tech. One cannot thrive without the other.

The first step has been to establish a baseline understanding of the creative industries within Tech
Central. This Baseline Report explores the strategic context of Tech Central for creative industries
and an understanding of industry activity today. It is supported by an Executive Summary and
recommendations for next steps as a sperate companion document.

Astrolabe Group has undertaken this work and identified the key creative industry players in the
precinct. Through a mixed method approach using qualitative engagement with local stakeholders
and analysis of quantitative data, Astrolabe identified the existing businesses to understand how
they currently operate, and to help us understand industry needs and aspirations.

With this information, we can start to see the kind of impact our ambition could have on the sole
traders, start-ups, scale ups, and small and large enterprise that are already a vital component of
Tech Central, and how we can help them to become leaders in technology and innovation — driving
economic participation and growth across this critical sector.

This report has identified key enablers around skills, space, technology, finance, and sustainability,
that with investment and effort from all stakeholders can drive innovation and productivity for our
creative industries.
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Section 1: Setting the scene

Key Insights

A successful creative precinct in Tech Central is within tangible reach because the area already
has a key advantage: the existing and enduring presence of creative industries.

The process of sustaining the creativity of the precinct is not to change the current state but to
support and enhance it.

Tech Central is a natural home for a creative precinct:

e Tech Central’'s mandate is to connect the brightest minds to solve our society’s great
challenges and create the technologies that will power the future.

e Tech Central is home to significant key institutions supporting research, technology,
entrepreneurship, vocational training and workforce development and leadership for the
creative industries.

e Creative Industries represent almost 10,000 businesses within Tech Central and are a
connector to strong clustering of creative and manufacturing businesses in adjacent
areas, particularly along the corridor to Sydney Airport.

e The home of the Australian Fashion Council, Powerhouse Museum, UTS and TAFE
NSW, who as institutional key tenants, support the creative industries through research,
training, access to space and expertise.

A creative precinct will accelerate key NSW Government priorities as an innovation state and
leader in sustainability:

e Greater Sydney Region Plan, includes aspirations for Greater Sydney to celebrate the
arts and support creativity to drive innovation.

e Transport for NSW’s Tech Central Place-based Transport Strategy recognise creative
industries as part of the innovation corridor with the opportunity to enhance productivity
and collaboration through improved internal and external connectivity.

e NSW Circular’'s Strategic Plan 2020 — 23 sets out the vision for the state towards “a NSW
circular economy driving jobs, economic prosperity and zero-carbon”.

o Create NSW’s Cultural Infrastructure Plan 2025 aims to “activate and revitalise unused or
underutilised buildings and community spaces with cultural activities.”

A creative precinct will drive economic growth:

e The creative and cultural economy contributes to $111.7 billion to the Australian economy
every year. The fashion and textiles industry alone, represents $27.2 billion of this total.

e Creative industries account for about 8.1% of Australia’s total workforce.

e The fashion and textiles industry see huge female economic participation, representing
77% of this industry workforce.
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1.1 Overview

UTS, TAFE NSW, Powerhouse Museum, AFC and GCC have collaborated to advocate for a fashion
and design precinct in Tech Central. This precinct will recognise the existing strength of the creative
industries — almost 3,000 strong businesses and representing 20,742 workers in the area and the
contributions they can make to an innovation ecosystem driving technology.

This report aims to understand the current creative industries ecosystem within Tech Central. This
gives us a baseline understanding of the precinct and captures some of the aspirations of key
tenants, industry, and students in creative disciplines.1

Tech Central is on the land of
the Gadigal people of the
Eora Nation. The space
around the harbour was used
as trading route between
clans of the Eora Nation and
been a place of collaboration
for ten of thousands of years.

Traditional
Owners

Early industries including
wool and textiles. City
shaping infrastructure such
as the goods line became a
key connector of industry
across a growing city.

Expanding
Industry

Moving into the 21st century
witnessed a changing landscape
with greater diversity across
creative industries in the area
coupled with a sharp decline of
fashion and textiles design and
manufacturing.

A Changing
City

1.1.1 Area focus

The area defined as Tech Central has deep
roots of activity relating to fashion and design
industries along with strong institutional tenants
that support innovation in the sector and
workforce development.

The mission of Tech Central is technology
innovation aligned to future innovation in
industries that have been part of this landscape
for generations.

Our creative industries are an integral
component to supporting the vision of Tech
Central in technology innovation, and they
need to be supported, sustained, and
accelerated.

Tech Central — representing Surry Hills,
Haymarket, Camperdown, Ultimo, South
Eveleigh and Darlington North Eveleigh is
already home to some of Australia's most
exciting start-ups and innovative institutions - it
has always been about connection, creativity,
and invention.

By 2023, the NSW Government will have
catalysed this innovation ecosystem — Tech
Central — connecting organisations to create a
globally renowned community that pulses with
inspiration and draws top talent from across the
world to do their best work.

' See Error! Reference source not found. A note on methodology and terminology for creative disciplines within the scope

of this study.
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There are clear clusters of activity across Tech Central allowing for the pollination of ideas and
transdisciplinary approaches to technology and innovation in both education and industry.

The creative industries, which this report gives context to, is amongst other clustered activity
including health, education and research and digital industries. While we note that manufacturing
and wholesale trade has declined, there remains a sustained cluster activity from the creative
industries cluster through to Sydney Airport.
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Image 1: Tech Central with key institutions and connections. Source: Greater Cities Commission.
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1.1.2 Sector focus

The fashion and design industries share similar creative mindsets, spaces, and practices. Fashion is
a discipline of design; design is a core facet of fashion. Creative industries often learn from and
collaborate with each other.

To collect baseline data for this project, we use a definition of the fashion and design industries
based on our research and engagement about the interrelated creative disciplines enabled by the
area’s core key institutions.

We recognise that design disciplines operate in a transdisciplinary setting - no longer separate parts
of an interconnected system, but part of the system itself. Fashion and design link to disciplines
such as to architecture, engineering, and medicine; they facilitate emerging technologies and
methodologies that are shaping the future of innovation.

In order to develop a true, innovation economy, all disciplines must coexist in a place that enables
genuine connections and mutually beneficial outcomes.

This report collectively refers to the following focus areas as creative industries throughout:
fashion, architecture, landscape architecture, interior design, film, media, animation, visual
design, graphic design, brand design and design strategy.

1.2 Methodology

We used mixed method research including data analysis, desktop research; student and business
surveys; targeted interviews with education, industry, and business stakeholders; and external case
study reviews.

Appendix A lists our sources and details the methodology.

1.2.1 Limitations

A qualitative engagement process used a select sample of industries operating within Tech Central
that was sourced from recommendations from the Steering Committee and knowledge of industry by
the Astrolabe project team.

This is not intended to be wholly representative of the sectors. In seeking insights from a cross-
section of the creative industries, we invited stakeholders to participate via survey and interview.
There was stronger representation and willingness to engage from some industries (including
fashion) more than others (including graphic design, architecture). Engagement enabled initial
insights of operating activity and future aspirations.

Quantitative data included Census data from 2021, Australian Business Register (ABR) data from
2022 and the City of Sydney’s floor space audit data from 2017.

This study did not analyse the value contribution of the creative industries in Tech Central to GDP
due to the size of the study area and limitations in data. Further, this study did not seek to
understand the exports or wholesale sales of brands.
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1.2.2 Report structure

Three areas help to position the current baseline state of creative industries within Tech Central:

Part 1: Setting the scene (this section) outlines our approach and details the place and strategic
context of creative industries in the precinct.

Part 2: Baseline findings provide a thematic analysis of engagement and research.

Part 3: Future considerations provide insights based on engagement that could realise a fashion,
textile and design precinct based on stakeholder insights and data analysis.
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1.3 The creative catalyst

Leveraging creative industries and key institutions provides the creative catalyst to build a Fashion
and Design Precinct that will enhance our creative industries developing world class technology,
innovation, and sustainable practice.

1.3.1 Changing practice in creative industries

Global trends and consumer behaviours are driving a need for sustainable and thriving creative
industries. Within Tech Central we have a strong creative catalyst through the area’s history as a
creative hub, which has the key cultural and education institutions enabling a confluence of several
core moves to drive collaboration and innovation focused specifically on supporting changing needs
of creative industries:

o Tech Central: A NSW Government investment to develop and attract business to the six
neighbourhoods in Sydney that are already home to some of Australia's most exciting start-ups
and innovative institutions.

e Powerhouse Ultimo: The $480 - $500 million NSW Government investment to renew
Powerhouse Ultimo, improve connections to surrounding precincts2 and create an Ultimo
Creative Industries Precinct.

e Centre of Excellence in Sustainable Fashion and Textiles: A UTS and TAFE NSW
partnership3 that will move the precinct and industry towards sustainable, cutting-edge design
technology and the onshoring of some production.

¢ UTS and Powerhouse partnership: Aimed at creating a dynamic, place-based creative
industries ecosystem to expand the profile of Australian fashion, textiles, and design on the
national and global stage.4

o FashTech Lab: An AFC program, supported by the City of Sydney and UTS, to help fashion
businesses adopt 3D design technology.5

o National Product Stewardship scheme: A first for Australia, led by the AFC with a consortium
of education institutions and innovators to transform the design industry’s human and
environmental impact.6

1.3.2 Concentrated resources for the creative industries

Sydney’s creative energy is dispersed across its sprawling geography. While we see pockets of
creative industries, there is no central location for creative industries to actively collaborate,
innovate and cross-pollinate ideas, technology, and skills.

The ambition for a fashion and design precinct draws from legacies that have shaped the activity
within Tech Central, from the creative industries trade that currently sees almost 10,000 businesses

2 https://www.maas.museum/powerhouse-renewal/

8 https://www.uts.edu.au/news/tech-design/uts-and-tafe-nsw-unite-sustainable-fashion-future ;

https://www.uts.edu.au/about/faculty-design-architecture-and-building/design/research/centre-excellence-sustainable-

fashion-textiles
4 https://www.uts.edu.au/news/tech-design/design-purpose

8 https://ausfashioncouncil.com/program/afc-fashtech-lab-2022/

6 https://ausfashioncouncil.com/product-stewardship/

Baseline Report: Tech Central 9



in place, to the commercial institutions that brought fashion and design to the masses, and the
continual knowledge transfer offered by institutions such as UTS and TAFE NSW.

This concentrated location of creative industries and institutions presented the opportunity to ensure
this area remains a place for fashion and design to innovate and grow, and to positively influence
the growing tech presence in the precinct as Tech Central also establishes its presence.

The steering committee made up of key tenants, will be central to driving precinct as a place that
encourages collaboration, driven by technology, creativity, and innovation. As leading institutions, all
make specific contributions to creative industries and can be the leaders in coordinating and
collaborating with other stakeholders — including government — that will be required to build a
precinct.

Tech Central
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Image 3: Conceptual disagram of the Steering Committee value creating system

1.3.3 Going global

The fashion and design precinct will create a space in Tech Central that encourages diverse
businesses and industries to interact with each other. Siloed and fragmented creative industries are
less able to attract investors and communicate their inherent value. For example, design and
technology are often considered separate industries that collaborate only occasionally; a creative
precinct would allow both fields to benefit from ongoing collaboration.

A fashion and design precinct will open opportunities to recognise Australian creatives, designers,
and innovators on a global scale. By building up the connections between brands and organisations,
it would attract investors and key global players, allowing the precinct to evolve naturally and
sustainably. This will have flow-on effects for countless other industries that would benefit from an
internationally renowned creative district.

Baseline Report: Tech Central 10



1.4 Strategic opportunities

Many industries are grappling with recent shocks, most notably the COVID-19 pandemic. For the
creative industries, Sydney’s inner city once burgeoning streets became ghost towns. The return to
these spaces has been slow, and with an arts sector still recovering, weeknights and weekends
remain quiet. Businesses burnt by lockdowns and quiet city streets are hesitant to return.

CEO of the Australian Council for the Arts, Adrian Colette puts the case for supporting the creative
industries as vital to the rebuilding of city economic development following the challenges of recent
years and to supporting ongoing productivity:

Arts, culture and creativity can provide a vital nucleus of ideas and intellectual
property, supporting skills development and generating growth. The creative sector
will be vital to our future productivity.7

Enabling this re-emergence of culture and creativity in the city, and across the economy, requires
governments to acknowledge the importance of the arts by carving out spaces for the diverse sector
and its interactions with broader industry. As Collette states, “[c]reativity is generative, it is adaptive,
and it sparks new possibilities. It is not tied to one industry or form of practice, but it needs fertile
ground to flourish.”

1.4.1 Government’s strategic priorities

The strategic case for investing in the creative industries in Tech Central is aligned to the NSW
Government'’s strategic place-based and key industry priorities:

e Greater Sydney Region Plan, includes aspirations for Greater Sydney to celebrate the arts and
support creativity to drive innovation”8

e Transport for NSW’s Tech Central Place-based Transport Strategy recognise creative
industries as part of the innovation corridor with opportunity to enhance productivity and
collaboration through improved internal and external connectivity9

e NSW Circular’'s Strategic Plan 2020 — 23 sets out the vision for the state towards “a NSW
circular economy driving jobs, economic prosperity and zero-carbon”10

o Create NSW’s Cultural Infrastructure Plan 2025 aims to “activate and revitalise unused or
underutilised buildings and community spaces with cultural activities.”""

Investing in creative industries is equally recognised by the Australian Government, which is
currently developing a new National Cultural Policy for the next decade.

7 Adrian Collette (Australian Council for the Arts), August 31 2022, “Creative skills in times of crisis: how the arts can help”
°pP.5

°Pp. 24,26

' NSW Circular, 2020, NSW Circular Strategic Plan FY2020-2023

"'P.4
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Commonwealth

Creative Australia - National Product
National Cultural Policy Stewardship Scheme

NSW Government

Cultural Infrastructure Plan Greater Sydney Region Plan
2025, Create NSW

Camperdown-Ultimo Place Tech Central Place-based Transport
Strategy 2019, GCC Strategy, Transport for NSW

NSW Circular Strategic Plan NSW Waste and Sustainable
2020 - 23, NSW Circular Materials Strategy 2041, DPE

NSW Circular Economy Policy
Statement, Too Good to Waste, 2019

Camperdown-Ultimo Innovation
Collaboration Precinct:
Innovation and Collaboration
Study 2019, City of Sydney

A J

Creative City: Cultural
Policy and Action Plan 2014
- 2024, City of Sydney

Making Space for Culture in
Sydney 2020, City of
Sydney

Image 4: Overview hiearchy of key of strategic place setting documents
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1.4.2 Alignment to government initiatives

The table below offers insights into current initiatives being undertaken by government and partners.

Initiative

Description

Up Accommodation
Rebate

Australian Entrepreneurs’ Working in business transformation this service
Government Programme gives business access to expert advice and financial
Business support through grants to help progress your goals.
InvestmentNSW | Tech Central Scale Helping technology businesses in the scaleup phase

of growth establish in Tech Central by providing a
40% rebate on eligible rental costs and 30% rebate
on eligible fit out costs.

Greater Cities
Commission

Retention of industrial

and urban services
land

The retention, growth and enhancement of industrial
and urban services land should reflect the needs of
each of Greater Sydney's three cities, and their local
context. It should provide land for a wide range of
businesses that support the city's productivity and
integrated economy.

Environmental
Protection
Agency

Waste Levy and
associated programs

One of the NSW Government’s key priority actions is
to increase recycling to limit the need for new
landfills, reduce landfill disposal and turn waste into
valuable resources. The Government has a range of
policies in place to increase recycling and divert
valuable resources from landfill back into the
economy. The key economic instrument for greater
waste avoidance and resource recovery is the waste
levy.

The Circular Textiles Network is an interconnected
loop to ensure no-one has to send any textiles to
landfill, provided by the EPA through the levy.

City of Sydney

Heritage Floor Space
scheme

The scheme provides for owners of eligible heritage-
listed buildings to be awarded heritage floor space
after preparing a conservation management plan
and completing agreed conservation works.

The awarded heritage floor space, or HFS, can then
be sold to a site that requires it as part of an
approved development application. The money
raised offsets the cost of conserving the heritage
item.
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1.5 Rationale for creative industries

Economies and how we do work is changing. Nowhere is this more evident than the creative
industries, which have several consistent macro industry trends that demand a reimagining of the
technology, materials and skills required for thriving industries that contribute to our cultural fabric
and economic development.

We have identified the following as influential macro trends impacting creative industries:

e innovation precincts for productivity and collaboration

e labour and workforce development

e sustainable practice and climate action

e economic uncertainty and shifting priorities for land use

1.5.1 Boosting productivity through innovation precincts

Leveraging creative industries and key institutions provides the creative catalyst to build a Precinct
that will enhance capabilities in developing world class technology, innovation, and sustainable
practice.

There has been a proliferation of innovation precincts around the world since the 1990s'%. An
innovation precinct is not just the coinciding of like companies locating in the same area, it is an
area with an intensity and scale known for its collaboration, productivity and positioning that puts it,
and its brand, on the world stage. Innovation and design hubs are found in major metropolitan cities
worldwide. They are celebrated and invested in, in global cities such as New York in the Garment
District, and London’s East London Fashion Hub. New and emerging creatives can adapt to
changing industry practices and help to develop and champion technology and innovation.

Tech Central will create competition for space and talent. It can leverage the agglomeration of
creative industries with deep and emerging roots, while attracting new talent and new businesses to
collaborate with new and old technologies. This will improve ways of doing business, supply chains
and the ability to access new markets.

1.5.2 A leading contributor to the economy and workforce participation

Design industries are built into almost every aspect of the Australian economy, not just in design
specific disciplines. The creative and cultural economy contributes $111.7 billion to the Australian
economy every year — about 6.4% of total output. The creative and cultural workforce of creatives,
including those who work in non-creative industries, is at about 8.1% of Australia’s total workforce
(868,098 people).™

" https://www.investment.nsw.gov.au/assets/Uploads/files/IPC/Full-Report-IPC-NSW-Innovation-Precincts-2018.pdf
"3 Australia’s Cultural and Creative Economy: a 21% century guide, Jodie Trembath and Kate Fielding, 28" October 2020, A
New Approach, retrieved from https://apo.org.au/node/309153
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Within the fashion and textiles industry alone, this represents $27.2 billion to Australia’s economy,
generating more exports than wine and beer and employing more than 489,000 workers, including
over 376,000 women, who represent 77% of this industry workforce.™

The COVID-19 pandemic and worldwide border closures is having a flow-on effect of skill shortages
across the world. For Australia, this impacts most industries. The UNESCO report Reshaping
Policies for Creativity found the shutdown of creative industry outlets made the sector particularly
vulnerable. In emphasising the significance of creative industries across various global economies,
the report noted the lack of labour protection for workers in this sector would threaten its economic
contribution.™

1.5.3 Sustainability and climate action

The fashion and design industries need to balance how businesses can practice and produce in a
way that is environmentally and socially sustainable while also meeting the demands of consumers
and remaining profitable.

Reports identify the fashion and textiles industry as one of the largest contributors to global
chemical pollution, CO2 emissions and waste. A report from Niinimaki et al."® attributes 92 million
tonnes of waste per year and 79 trillion litres of water consumed to the fast-fashion industry.

Opportunities to transform the industry are in the hands of the creative industries due to their
innovative and transdisciplinary qualities. Examples of this are already evident. The National
Clothing Product Stewardship Scheme, led by the AFC, is a consortium aiming “to improve the
design, recovery, reuse and recycling of textiles, providing a roadmap to 2030 for clothing circularity
in Australia in line with National Waste Policy Action Plan Targets””. In addition, UTS and TAFE
NSW have partnered to establish a new Centre of Excellence in Sustainable Fashion and Textiles,
an education and research centre to upskill industry for sustainability and technology, and test new
sustainable methods of producing textiles and garments.

1.5.4 Economic uncertainty and shifting priorities for land use

The economic uncertainty, market shocks, social and political upheaval of the 215t century, including
the COVID-19 pandemic, have shaken how businesses operate and the integrity and stability of
accessing goods produced and manufactured offshore.

Coupled with economic uncertainty, over the last 10 or more years, Sydney has lost a considerable
amount of industrial land to residential uses. For creative industries, this means appropriate space
is at threat of rezoning and redevelopment for residential or commercial ventures.

" Fashion Evolution: From Farm to Industry Accelerating the economic impact of a sector powered by women Australian
Fashion Council, 9 May 2022, retrieved from https://ausfashioncouncil.com/wp-content/uploads/2022/06/2022-Industry-
Modelling-Report.pdf

1 https://lwww.theguardian.com/culture/2022/feb/08/unesco-warns-of-crisis-in-creative-sector-with-10m-jobs-lost-due-to-
pandemic

16 Niinimaki, K., Peters, G., Dahlbo, H. et al., 2020, The environmental price of fast fashion. Nature Reviews Earth &
Environment, Retrieved from https://doi.org/10.1038/s43017-020-0039-9

7 AFC, 2022, National Clothing Product Stewardship Scheme
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Gibson and Brennan-HorIey18 note that creative precincts struggle to attract the creative tenants
needed to shape and sustain a space due to the prioritisation of residential and commercial zoning,
which does not align with the infrastructure that supports creativity: low-cost space, housing
affordability, and industrial zoning.

e 6 o6 o6 o o o o o o o
o o o o o
e 6 o6 o o o o o o o o
o o o o o o
e 6 o6 o o o o o o o o
o o o o o
e 6 o6 o o o o o o o o
o o o o o o
e 6 6 o6 o6 o o o o o o
(o] o o o o
e 6 6 o6 o6 o o o o o o
o o o o o o
e 6 o6 o6 o6 o o o o o o
o o o o o
e 6 o6 o o6 o o o o o o
o o o o o o
e 6 o o o o o o o o o
o o o o o
e 6 6 o o o o o o o o
o o (o] o o o
e 6 o6 o o o o o o o o
(o] o o o o
e 6 o6 o o o o o o o o
o o o o o o
e 6 6 o o o o o o o o
o o o o o
e 6 o6 o6 o o o o o o o
o o o o o o
e 6 o6 o o o o o o o o
o o o (o] o
e 6 6 o6 o6 o o o o o o
o o o o o o
e 6 o6 o6 o o o o o o o
(o] o o o o
e 6 6 o o o o o o o o
o o o o o o

'® Gibson & Brennan-Horley, 2020, Beyond the buzz: locating critical geographies of creativity, In Handbook on the
Geographies of Creativity. Edward Elgar Publishing. Retrieved from https://doi.org/10.4337/9781785361647
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Section 2: Baseline findings

Key insights
Industry

There is a diverse and rapidly changing creative industries sector in and around the precinct.
Creative industries represent 2,682 businesses.

Total floor space used by creative industry groups dropped from 47,568m? in 2012 to 27,252m?in
2017 within the City of Sydney Local Government Area (LGA).

We heard from industry that investing in graduates is critical to support the industry and retain a
company’s competitive edge, however, this requires significant expense for sole businesses,
investment in skills and training needs to be a priority alongside the aspirations to make
technology the core of the creative industries and address risks to the robustness of the industry,
technology needs to enable skills growth and security in this industry, not contribute to the loss of
them, shared spaces present an opportunity to leverage economies of scale to access equipment
they wouldn’t otherwise be able to access and use in their work.

Workforce

There has been an overall increase in creative industry workers and business by 6% within
Tech Central between 2011 — 2021

The most notable trends were rises in architectural services, advertising services, and other
specialised services, and a decline in clothing retailing and manufacturing. By gender, the
creative industries in the 2021 ABS Census were 54% female and 46% male.

Most creative industry workers are between 20 and 39 years old.

The workforce is sustained largely by a local population. Around 25% of the workforce live in
the precinct; 12% commute from the Inner West LGA, 5% each from Randwick and Northern
Beaches LGA.

Students

The education and development of industry skills are key values of this precinct. The current
number of students enrolled in creative education at UTS is 3,170 in both Design and
Architecture studies.

TAFE enrolment of students taking vocational courses in Sydney is 5,820, this includes those
taking a cert Il, IIl, IV, and Diploma level studies.

92% of students surveyed see a benefit in finding work around the areas within Tech Central,
stating that accessibility and transport links, city culture, and innovation precincts are the reasons
why working in this area is a preferable option.
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2.1 Creative industries

2.1.1 Business in Tech Central

Our review of the Australian Business Register (ABR), ABS Census data (2011, 2016, 2021) and
City of Sydney Floorspace and Employment Survey (2017), reveals a diverse and rapidly changing
creative industries sector in and around the precinct.

There is a clear clustering of creative industries in the eastern part of Tech Central, surrounding
Central and Surry Hills. The following map shows the spread of creative industry businesses.
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Image 5: Cluster map of creative industry businesses within Tech Central
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The map represents the following creative industries activity:

Breakdown of businesses in Tech Central

Industry Number of businesses
Professional Services 1,793
Including:

e Advertising Services
e  Architectural Services

Other Specialist Design Services

Professional Photographic Services

Manufacturing 115
Including:
e  Clothing manufacturing businesses
e Cut and Sewn Textile Product manufacturing services
e Footwear Manufacturing production businesses
e Jewellery and silverware manufacturing businesses
e Leather tanning, fur dressing and leather product manufacturing
businesses
e  Other Ceramic Product Manufacturing businesses
e Textile Finishing and Other Textile Product manufacturing
businesses
e  Wooden Furniture and Upholstered Seat manufacturing businesses

Retail 271

Including:
e Clothing and Footwear Retailing businesses

e Manchester and Other Textile Goods Retailing businesses

Digital Services 503

Including:
e Motion Picture and Video Production businesses
e Post-Production Services and Other Motion Picture and Video
Activities businesses
e Reproduction of Recorded Media businesses

Total 2,682
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The area now known as Tech Central has historically had strong economic activity with fashion,
design, and manufacturing. As the diversity of creative industries has shifted within the area with
new business types moving in, connections to this economic activity remains with a clustering of
almost 10,000 businesses in the city to airport corridor, and across the Local Government Areas of
the City of Sydney, Inner West and Bayside.

o

I Tech Central
[ City of Sydney
I nner West Council
[ Bayside Council

Image 6: All registered creative industries businesses within Tech Central and surrounding areas (source: analysis
Astrolabe Group, data non-public ABR 2022)
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2.1.2 New business establishing at Tech Central

Using the City of Sydney’s floor space audit, we can see there has been a slight decline in creative
industries businesses established between 2007 — 2017 in Chinatown and CBD south (a change in
20 businesses or a decline of 1.3%). Creative industries businesses have seen growth in new
establishments in other areas, most notably Crown and Baptist Streets and Redfern Street, where
part of their geography is within Tech Central. 19

Total floor space used by some creative industry groups dropped from 47,568m? in 2012 to
27,252m?in 2017%.
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Figure 1:. Change in total business
establishments by city-based industry sector
by village (Source: analysis Astrolabe Group,

data City of Sydney Floorspace and
Employment Survey (2017) 2017

27,252m?

Image 7: Decreasing floor space used by
creative industries in the project geography

(Source: City of Sydney, 2017).
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2.2 Creative Industry workforce

There has been an overall increase in workers and business activity in the project geography
between 2011 — 2021. There was a 6% total increase in the creative industries workforce between
2016 and 2021 in the area.

A comparison with Brisbane CBD, which experienced a 1% increase, over the same period revealed
a similar pattern of rises and falls across creative industries. The most notable trends were the rise
in architectural services, advertising services, and other specialised design services, and a decline
in clothing retailing and manufacturing.

Select Creative Industries Total Workers (Tech Central)
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Figure 2. Creative industries total workers in Tech Central between 2011 — 2021. (Source: analysis by Astrolabe

Group, data sourced from AB